
The Yogapreneur’s Guide to 
Running Classes Online

Have you started running online classes? Make sure you’re following the best 
practices for yogapreneurs.

Even if you haven’t started running online classes for your members and 
community yet, it’s not too late to start. Anyone can do it -- even if you don’t 
know much about filming, streaming or nesting videos online.

It may seem complicated and intimidating, but I’m here to show you that it’s 
really quite simple.

Go with platforms that can handle the large volume 
of online meetings and videos. 

For video platforms, my top recommendations are:

• Facebook
• YouTube
• Vimeo
• Zoom 

Define the end result that you’re going for: 

• Recorded classes that people can access on 
demand?

• Live classes on a schedule that people tune 
into?

• Or both?

Next determine who are the videos for:

• Are they public?
• Or are they for members, and you need to 

restrict access?

I would recommend that you prioritize your existing 
members first, so focus on Livestream or recorded 
with some type of login or password protection.

Ideally, you will want to slowly start building all of 
these types of online classes for all audiences:

• Livestream
• Recorded
• Public
• Private

Advantages of live video:

• It’s the closest thing to an in-person yoga class
• You don’t need to edit anything
• You’re forced to get in the rhythm of things 
• This might be easier if you’re new to teaching 

on camera

FitGrid has just released an integration between 
Zoom, Mindbody and FitGrid that I would highly 
recommend checking out for streaming classes: 
FitGrid LIVE Livestream Link

https://discover.fitgrid.com/live-stream


Tips for Zoom:

• You need:
• A Pro Level Account (2nd level, not the free 

one), about $14.99 per month
• A computer with a webcam and a decent 

microphone or airpods
• The ability to email out the Zoom link

• Remember to click record when you live 
stream 

• You can choose to record in the cloud or locally 
(on your computer - my recommendation)

• Consider that Zoom recordings do take some 
time to process -- this may take longer if you 
record in the cloud

• With the Pro Level, you can go live on 
Facebook, a Facebook Group or YouTube 
directly from Zoom by clicking the 3 dots on 
the bottom of the screen (you may have to 
adjust this in your settings)

Tips for Facebook:

• For members only videos, create a private 
Facebook group, invite your members, set the 
approval settings so you only let members in, 
and livestream or upload videos to the group

• For public content, livestream or post 
recordings to your Facebook page

Tips for filming on any platform:

• You can use your iPhone, computer, or camera
• If you have a good camera and an HDMI cable, 

it’s possible to connect your camera to your 
computer, and stream from your camera 
through a platform like Zoom (on Zoom, 
connect your camera and stream from it, by 
clicking on the bottom left corner in video 
settings) 

• Consider the file size of the video -- you want 
good quality, but it doesn’t need to be filmed 
in 4K which could be difficult to upload

Framing the shot:

• It might be difficult to frame your shot in your 
yoga or fitness room 

• Choose your background (avoid filming with a 
mirror or light behind you)

• Put distance between yourself and the 
background

• Adding lighting can up level your video -- put 
a light source across from you or at 45 degrees 
from you (natural light, like a window, or other 
light set-ups)

• The light should be shining on you, not behind 
you

Sound:

• Pay close attention to sound quality -- prioritize 
this over the quality of the video

• If your yoga room has an echo, your front desk 
area, foyer, home or change rooms might have 
better sound

• Other ideas to help with sound: use airpods or 
a lapel mic
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Scheduling for live stream classes:

• You can run online classes without using 
additional scheduling software like Acuity or 
Calendly

• The FitGrid integration with Mindbody and 
Zoom would automate this process but you 
can also do it manually

• Put the online classes in your Mindbody 
system, or whatever scheduler you use

• Remember to adjust the class size maximum
• Ask that clients pre-register for the class online
• Before the class, tag the class attendees, go to 

the mailing list report, and manually email the 
link to the livestream to the list

• Remember to click record if you’re live 
streaming on Zoom so you can nest the video 
after

Once you live stream or record a class, what do 
you do with it next? This is where platforms like 
YouTube or Vimeo come into play.

Tips for YouTube:

• If you don’t yet have an account, open a 
YouTube Brand Account

• You can also use your personal account
• Once you have your video, go to your YouTube 

channel (make sure you’re logged in)
• Click Create A Video — Click Upload A Video — 

Select your file — It starts uploading
• Write the details of what the video is about
• Make the title something really obvious, 

include numbers in a series and/or dates so 
people can differentiate

• Under visibility you can make the video Public 
or Unlisted

• Unlisted means anyone you give the link to 
can see it, or you can embed it, but there’s no 
password required, but otherwise it won’t show 
up in YouTube

• Once the video is up, click share and you 
can use the Embed Code to put the video 
on your website (with some platforms, like 
Squarespace, you may use the video URL 
instead)

• If you only want your members to access the 
videos, you could password protect the page 
on your website where you embed the videos

Tips for Vimeo:

• Create a Vimeo account
• Login — Click New Video — Click Upload
• From here you can select your Privacy settings
• You can select “Only people with a password 

can see this video” and set the video’s password
• You can use the same password for all your 

videos and just email out the links
• You can select “Hide this video from Vimeo” 

which means you can embed it anywhere, and 
people can watch it if they have the link, but 
otherwise it won’t show up on Vimeo

• You can embed Vimeo videos on your website 
so people can watch them there

• You can send people directly to the Vimeo link
• You can upload your videos directly from 

Google Drive or Dropbox into Vimeo
• If you pay for Vimeo Premium ($75 /month 

paid annually), you can live stream from Vimeo 
to multiple places at the same time for publicly 
available content

• The visuals of Vimeo for embedding look really 
professional, and there are no ads
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Check out Restream:

• This platform lets you stream to multiple 
channels simultaneously

• It also has a chat addon that allows you to 
bring in comments from all the different 
channels in one super chat

Consider the marketing potential of online 
classes:

• Putting up some private classes is important as 
your premium level offering for your members

• Don’t forget about all the other people you 
have on your list who are also at home and 
who are not current members but who you 
also want to engage with

• Strategize some public content - easy access, 
like a quick tutorial, a 15 minute meditation or 
condensed class

Which classes to live stream:

• Ideally, live stream one class of each style you 
offer per day

• Because you can nest the recordings after, you 
don’t need to live stream multiple classes of 
the same style on the same day

• Consider offering live stream classes at different 
times and shortened timeframes

• Special note: even if your studio is still open 
and running, start live streaming and recording 
classes immediately so you have a bank of 
them for the future 
 
 
 

Which classes to record and nest:

You may create one or multiples of the following:

• A full length version of each style of class you 
offer

• A shortened or half length version of each class 
(30 mins)

• A quickie version of each class, just a few 
exercises (10-15 mins)

Other classes to consider offering online:

• Guided meditation
• Breath work 
• Posture tutorials
• Family-friendly or kids classes
• Private classes
• Healthy recipes
• Community-building (eg. watch party, games 

night, cocktail hour -- these are great on Zoom, 
so there can be real interaction)

Final considerations – know your insurance 
and liability risks:

• If you’re livestreaming classes, especially that 
people are paying for, your liability waiver 
might not cover you. You may need to update 
your waiver and resend it to anyone opting into 
online classes.

• Pay special attention to the clause stating 
that they agree that they are in good health to 
practice and the clause stating that you are not 
responsible for the environment that they are 
practicing in.


